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Traveling in Style
Carriers for pets combine style, 
function and fashion.

Dog Days 
O f Summer
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Having the “it” factor makes the 
perfect canine fashion subject.
■  By StrO y Robins

Meet doggy su pem otkls Parts Not 1 and B d h . two Yorfehire ttm - 
er* du» arc to n g  hailed the Gisele EMnscben ami H od! Khim of the 
pet fashion acrid  And tn war supermodel styfe. th a t  faces a it  every
where S i advertisements for some of the trendies: canine d e rh o  and 
on the covers of the btest doggy magaxmo Naturally they alto have 
thelt own range of mercharadite. a  pin-up calendar and a Myspace 
page.too.

For their pet paernt and agent Valentina Kocenfield cf Sacramento. 
Cald . there dogs art tn huge demand and have become Big-Bustr/as

As the pet fashion industry continues to  grow by leaps and 
bcunds. the competition is  getting tougher, and savvy d e a le r s  and 
manufacturer* are realizing that they- can r »  laager rely on Fido to 
pose for a few shoes with the digital ramcia In the bode yard It* true 
to  get professional.

Fee Pans Noel (so named because Bfocenfield collects Elliel Towers 
and the pop was bora tn December), lit all slatted when Blocanfidd or
dered a ballerina dress from Kip tX>gg>e tn Los Angeles and sent them 
a photograph of her pup modeling her first hair cut They responded 
saying how cute site was and said that if Mr-onfield sent a photo
graph of Pans Noel wraimg the ballerina dress. they would put It on 
their website

'Ih e  next thing I knew, she was modeling for them." says Nocns- 
beld. who then took the n m  step and registered her pup with the 
Dog Actors Gusld and set about drawing up a modeling contract, 
which includes that the dog gets to keep all the cfcchcs and acces
sories she models

"Both Pans Noel and her stater Bella really do justice to  cur de- 
sgns." says Sandy VUrcney c f  1 See Spot. 'They nave that V  factor and 
it really shews."

* Iti got a  lot to  do with their temperament," Bloomfield says "Paris 
tn particular is very patient and catches on quickly"

•\Vt used to do our own photography using osar own dogs and 
those belonging to  family and friends." says Pam Reeder of Haute tXg- 
gity Dog in Los Angeles, "but a  took foctver because they s m a r t  used 
to the lights, couldn't kcfd a pose, kept knocking the products errer oe 
wouldn't look at the camera Consequently it was really tough to  get 
great shots.

"So foe our current range o f clothes and toys, we assigned Myma 
Huijmg. a professccul dog faslikm photographer based tn Amsterdam. 
I Iceland to  do the sltoot and stmply sent her the goods to  be pho
tographed." she says ."Sh e hired * u  degs at a cost of S «  each and the 
results were fantastic It was well worth I f

Kurpng says that some beetds are better tn fnxit c f  the camera than 
ethers. Pur color plays an enormous role m the overall success of the 
photo sltoot. too

"Black dogs are very hard to  photograph well because there is lit
tle contras: in  their fur and it*  hard to  capture their expressions." 
Huijuig says.

"Some mutts make the best models." Reeder says "They tend to 
have wonderfully expressive faces that the camera loves."

Currently the top-earning doggy super model in  the worfd t$ 
W xesgja. a  7-year-old American cocker spaniel » h o  trees tn Korea. 
SbeS earned about S 17.000 as the spokes deggr for a Keenan pet prod
uct supply company and a further $50 ,000  for being F fce r t  spokes 
pup model fee a year

Doggy model wannabees are all clamoring to  enter America* Top 
Dog Model competition, which Is currently tn its third year Linda, a 
"Deer Head" Chihuahua won tn 2005  and Mia. a immature Dachs
hund b  the resigning Top Dog Model

The hunt is now underway to  crown the Top Dog Model foe 2007
"We've had hundreds of entries loom all over the country." says 

contoa otgwucer Jo  Jo  Harder of Halm Beach. FU "Our ccesest has a 
theme and this year it* Traveling with Style.'

The winner w-.n be crowned this month at a red carpet event with 
the puppuraen m fuL attendance ♦
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