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FRESH FACE

Jeremy Hanlon s ent-c famiy is m finonce,
so it was fitting that after college he aocepted a
job at MenK lyncn A *ew months later, he opt-
od to duvoto his life to toed "I doeded to throw
t ali out me window and go 'or what i was ro-
aliy passionate about' Marion entered culinaiy
school part time nrd worked at Zoo In SoHo Ho
soon won cuinary competitions and landed a
position at Now York's Restaurant Daniel. Man-
or launched w* IChef. a personal chot service
in Palm Beach, with the trademaiked slogan
'Food so fresh it should bo slapped.’ and Into™
ryfeshchef com. marxet-mspred meals deliv-
ered daily. — Liza Grant Smith

HANLON APPEARED ON
CHOPPED, WHERE HE
WAS DEFEATED IN THE
FINAL ROUND AFTER
HAVING TO COMPOSE A
DESSERT FROM SALTED
CRACKERS. GREEN PA
PAYA, DRIED MANGO AND
COTTON CANDY.
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STEADMAN S POPULAR
GREEN LOTUS IS A PLAY
ON A VOOKA SODA THAT

INCLUDES MUDDLED
GREEN GRAPES AND
AGAVE NECTAR.

TOP DOG

Jo Jo Harder s career has realty gone to the
dogs, but she isn't compiarung The Boca Ra-
ton ‘ashton des”e* Is now fecusirg on posh
poocnes rather than people. Haroer wrote the
first style guide for dogs, entited Oh® Dog*-
A Sr/te Guide to Uwrg tne faOuious U(e. and
her America's Top Dog Model was bom as a
marketing tod for the book. The event is now
celebrating ns seventn anniversary Approxi-
mately 150 to 200 contestants coropoto in
the amual professional photo contest, going
through events and casting calls to win a bevy
of glamorous pooch phtts and the chance to
grace the cone* of a national calendar and
magaano -LG.S

RAISING THEBAR

Mixing bu&ness win pleasure has become
0 dally occurrence lor Charlos Stcodmnn
wno Is celebrating Ms eleventh year at Echo,
where his cocktails and affable demeanor
havo eamned him a large fotowing Bitten by
the travel bug long ago. he views summer
trips to exotic destinations like Macho ftcchu
and Bangkok as opportunities to study flavor
combinations To create new libations. Stead-
man pairs what he earns with ha perception
of Palm Beach drinkers ‘They are jet-setters,
for the most part, with sophisticated palates.'
he says ‘They want kght and market fresh n
termsofcomponents.’ —LG.S

HARDER'S ITALIAN GREY-
HOUNO. ROMEO. HAS
BECOME A SWANK DOGGIE
SOCIALITE. “WHEN WE
ENTERTAIN. HE LOVES TO
GREET OUR GUESTS."



