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Sow the Seeds
for Repeat ggi 
Business
Retailers who sell birds 
ring up more associated 
product profits plus win 
customer loyalty.
By Cheryl Reeves

S
elling birds more often than not necessitates 
educating customers on proper bird care, espe 
d aily fust-time pet owners. Further, reported 

interviewed retailers, shoppers are so increasingly 
pressed for time tliat they are rewarding merchants 
who not only offer education but provide the con­
venience of a one-stop avian headquarters, selling

11 m i
ir

the birds themselves, habitats, food, treats, litter, 
toys, perches and gyms.

"Retailers who sell birds have the advantage to 
greatly increase profits because they are there from 
the beginning, "said Michael Clark, product devel­
opment director for birds at Super Pel, a Central 

A v i a n  S a l e s ,  page 72

No Pets for Sale?
P e t  s a le s  b a n s  d ra w
By Stephanie Brown
O ve r the past feu  years, an 
increasing number o f munici­
palities across the United States 
have sought to ban tlw sale of

s u p p o r t  a n d  c r it ic is m
pets at pet stores- Proponents 
view tliese bans as a w ay to not 
only shut dow n substandard 
breeding operations by dimin­
ishing live market for pet ani­

mals. but a bo to help reduce the 
num ber o f hom eless pets 
O ppon ents, such a s  the Pet 
Industry Joint Advisory Council 
(P 1JA Q , stale such measures are 
an attack on pet ownership 

"This campaign is a tvficctwn 
of a broad anti-pet movement.

P e t  S a l e s  B a n ,  p a g e  21

Well
Worn
By Maggie M. Shein
T-shirts f o r  pets and [set lovers con- 
tinuc to be go-to gift item s or 
everyd ay signs o f affection for 
m any consumers. T w o distinct 
sides of the market continue to 
emerge: one including graphic, 
lifestyle-type shirts with the latest 
quote, saying or joke, and the other 
featuring fashion-forward T-shirts 
with pel-inspired
themes that mim­
ic mainstream  
fashion industry 
trends Depending 
on the clientele, both 
the fashionable and fun­
ny T-shirts have their 
respective nichrs, espe 
•natty when spring and 
summer roll around

M anufacturer Kool 
T e a  of Deer Park, N.Y., has 
carved its niche by treuving 
on low  price points, general 
sizing and humorous T-shirts 
for pets and pet lovers- 

"I tried goin g Into a 
women’s cut but found 
that people just wanted 
the basic, simple T-shirts, so w e

stayed  w ith  th a t," said  Stev 
Rieder, president of Kool Tecs.

According to Rieder, his ctxi 
pany"s most popular shuts in th 
market are *A sk  Vic About M 
C.randdog,' for humans, and ' 
A m  the Grandchild," for pets.

With T-shirts, he Mid. rctaile 
are always looking for new phra 

e s  and designs to cari 
in their stores.

” \Ve constantly ad 
new s a y in g s  becaut 
retailers have tlw sau 
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N o t a b l e
A roundup of news from the pet world

MODEL DOG: America's Top Dog 
Model has kicked off its seventh 
annua) contest. A  national winner 
will receive a number of luxury 
dog products, including apparel 
from Cold Paw Series and Scarlett 
DreamCoats, Swarovski-etnbel- 
lished dog tennis shoes from Bella 
Bark and Meow, and a crystal 
choker from Ix>la's for Pets, and 
will be featured, along with 11 
finalists, in America's Top Dog 
Model 2013 Calendar.


